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AIM OF THE STUDY

The general aim of the study was to get
i nformation about peopleAs a%tTitudes
and behaviour towards different payment

: " (D M MMB |

methods.

The acquired knowledge concerned awareness,
usage and preferences of different payment
methods (both online and offline).
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ABOUT THE STUDY

RESPONDENTS

Representative sample
of each country's

population aged 18  -65. g < RESEARCH METHOD

| The study was conducted using CAWI methodology
PERIOD OF THE STUDY 1 ; Z respondents were invited to take part in an internet survey.
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COUNTRIES IN THE STUDY AND SAMPLE SIZES
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01.ABOUT THE STUDY

KEY FINDINGS

62%

YA 4

b4

30%

@ POLAND

3/5

FEWER THAN

6/10

MORE THAN

1/2

3/10

OTHER COUNTRIES

Poles prefer electronic payments to cash while shopping
offline. In case of online payments, the choice

of electronic methods is natural z only a few (9%) decided
to pay cash on delivery during the last online purchase.

use digital wallets and mobile payment apps.
This is due to the great popularity of payments
with codes generated in a mobile app

appreciate electronic payments
for the comfort  they provide

have no problems with card payment
Z it is always available when they need it

Poland, compared to other countries
participating in the survey, is definitely more
cashless and focused on the use of electronic
methods of payment.

Poles are more likely to choose electronic methods

and less often complain about the availability

of these form s of payment. In most places, they
can easily pay by card, with a phone or other
devices, whenever they need it.

80% Poles use traditional bank
LI,/ 5 transfers, but most of them

do it

no more than 2 -3 times a month.
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ATTITUDESTOWARDS MONEY

The basic module of our research

on Attitudes Towards Payment Methods

is a standardized psychological tool
created by ProWasewrc
who specializes in the field of economic
psychology, in particular the psychology

of money.

The Money Relationship Questionnaire
(KSR33) Wa s 0 WK ic 1z,20198)

is a standardized tool with proven
reliability and validity. It consists

of 33 statements that allow
measurement on 9 scales.

Source: Hierarchical Model of Attitude to Money - professor Grazyna Wasowicz

behaviour related to money control,
no difficulties with saving and controlling
expenses

m INVESTMENT

beliefs about the need and importance
of investing money, perceiving investing
as an important element of managing
money well

THE NEXT 6 SCALES ARE USED TO MEASURE
COGNITIVE-BEHAVIOURAL FINANCIAL COMPETENCES, DIVIDED INTO TWO GROUPS:

—— 2A. THE FIRST GROUP IS CONVICTIONS REGARDING:

perceiving money as a means of realizing
values, ensuring a sense of independence
and freedom of choice

the pleasure of carrying out activities
related to money: thinking about money,
dealing with it, talking about it

INSURANCE

convictions about insuring yourself and
your property (needed or unnecessary)

—
—
—
—

USING

BANKING SERVICES
attitudes about the use of banking
services, treating them as a good way
to manage money

{?@ MANAGEMENT

behaviours that are associated

with expanding knowledge about finances
and having appropriate knowledge

to increase wealth

—— 2B. THE SECOND GROUP IS BEHAVIOURS RELATED TO MONEY:

BE)
®E

ACCOUNTING

related to planning and control
of the expenditure plan

K

SPENDING
IMPULSIVELY

without reflection or making
financial plans
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ATTITUDESTOWARDS MONEY

A BANKING
— il INVESTMENT INSURANCE
COGNITIVE SERVICES
— BEHAVIOURAL
> FINANCIAL
o COMPETENCES . @‘«@ M ANAGEMENT % A CCOUNTING Q 'S'\ﬂ,F;L,iILDSIEIG

- For Poles, money is a means of realizing values, ensuring a sense of independence and freedom of choice.
They believe that using Banking Services is a great way to manage their money.

They control and plan their expenses, but without clearly focusing on increasing wealth z the Accounting
behaviour dominates.

POLAND
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ATTITUDESTOWARDS MONEY

: ATTITUDE from0to 5
: TOWARDS The results- for each indicator on the level of
4 MONEY

In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statements on a 6

-point scale

Attitudes Towards Money range from 0 to 25 points, and for indicators

from the level of Cognitive Behaviour al Financial Competences from O up to 15 points.

The results presented represent the mean value for each indicator.

POLAND - 14,8

> Poles perform weaker money control than residents of

CONTROL

%

OTHER COUNTRIES - 15,5

other countries participating in the survey.

POLAND - 16,8

> The dominant component of attitude towards money is

MEANS

OTHER COUNTRIES

- 16,1

treating it as a Means of realizing values, ensuring a sense of
independence and freedom of choice

POLAND - 14,2

w
E? PLEASURE

OTHER COUNTRIES - 13,1

BASE: POLAND n=1004; OTHER COUNTRIES: n=7927 2sult among all countries

Result statistically higher than the avera

> In Poland, the Pleasure that comes from dealing
with money is also stronger.

® eservice
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ATTITUDESTOWARDS MONEY

_r [B:EEX\I/.I;[I]\{JERAL In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statementsona 6 -point scale
L from O to 5.
Z FINANCIAL The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from the level of
— COMPETENCES Cognitive Behavioural Financial Competences from O up to 15 points.
The results presented represent the mean value for each indicator.
momm INVESTMENT POLAND - 8.6 Beliefs about investing money in Poland do not differ from

other countries.

@ INSURANCE UL = T Poles are more convinced that Insurance is important and
necessary, both for them and for their property.
A POLAND - 10,1 Compared to other countries, the use of and trust in Banking
HH gégc : (N: CE;S Services are very high in Poland. Poles treat them as a good way

to manage money .
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BASE: POLAND n=1004; OTHER COUNTRIES: n=7927 Result statistically lower than the average result among all countries Result statistically higher than the average result among all countries
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ATTITUDESTOWARDS MONEY

COGNITIVE
_r In The Money Relationship Questionnaire (KSP -33), each respondent was asked to respond to all statementsona 6 -point scale

BEHAVIOURAL
L from O to 5.
Z FINANCIAL The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from the level of
— COMPETENCES Cognitive Behavioural Financial Competences from O up to 15 points.

The results presented represent the mean value for each indicator.
@7—'5\5\ POLAND - 6,3 Declared behaviours related to money management are similar
% MANAGEMENT to those observed in other countries
E] POLAND - 9,1 Accounting is a strong feature of Poles. It means being focused

XE ACCOUNTING on controlling and planning expenses. Th is result is similar to

other countries.

POLAND - 6.4 Although Impulse Spending is weak in Poland, it stands out
-@ IMPULSE : against other countries. It shows that some Poles spend their
—' SPENDING g ' P

money with a little less reflection or planning
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