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The aim of the study was to assess 
peopleɅs attitude and behaviour 
towards different payment 
methods (both online and offline). 
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The study was conducted using CAWI methodology 
ɀrespondents were invited to take part in an internet survey.

March 2022

Representative sample 
of each country's 
population aged 18 -65.
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K E Y  F I N D I N G S

appreciate cashless electronic 
payments for the security they 
provide.

Ireland, compared to other countries 
participating in the survey, is definitely 
a more cashless society.

The Irish are more likely to choose electronic 
methods of payment. They pay more often with 
a card as well as a phone, watch or other devices. 
For the Irish, electronic payment options are both 
safe and save time.

prefer using electronic payments over cash
while shopping offline.

choose contactless payments using a mobile
phone, smartwatch or other devices . 
Additionally, 64% of users pay this way at least 
2-3 times a week.

prefer electronic payment options while
paying for items more than ɚ100.
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The method of research used on this 

report is a standardised questionnaire 

consisting of 33 statements that allow 

measurement on 9 scales . C ON TROL

U S IN G 
B AN K IN G S E RVICES 

M E AN S P L E ASU RE

IN V ESTMEN T IN S U RANCE 

M AN AG EMENT AC C OUN TIN G
S P END IN G 
IM P U LSIVEL Y

A T T I T U D E S T O W A R D S  M O N E Y
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C O NT R OL M E AN S PL E ASU RE

M ANAG EME NT  AC C OUN TIN G
I MPU L SE 
SPE ND I NG

For the Irish, money is a means of realising value, ensuring a sense of independence and freedom of choice.

They use Banking Services as a way to manage money.

They control and plan their expenses, but without clearly focusing on increas ing wealth.

A T T I T U D E S T O W A R D S  M O N E Y

I NV E ST MENT I NSU RANC E
B AN K IN G
S E RVICES
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In The Money Relationship Questionnaire, each respondent was asked to respond to all statements on a 6 -point scale from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from the level 

of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.

C ON TROL

M E AN S

P L E ASU RE

The dominant component of attitude toward money is treating it as 

a Means of realizing values, ensuring a sense of independence and 

freedom of choice .

The Irish demonstrate similar money Control as residents 

of other countries participating in the survey.

The Pleasure that comes from dealing with money 

does not differ from other countries.

A T T I T U D E S T O W A R D S  M O N E Y
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IN V ESTMEN T

IN S U RANCE

B AN K IN G
S E RVICES

The belief in the need to insure oneself and one's property in Ireland

is similar to that observed in other countries.

Investment appetite is weaker in Ireland than in other countries. 

It shows that the Irish feel less need to invest money and to increase 

their wealth .

Compared to other countries , in Ireland the use of and trust 

in Banking Services are very high.

A T T I T U D E S T O W A R D S  M O N E Y

In The Money Relationship Questionnaire, each respondent was asked to respond to all statements on a 6 -point scale from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from the level 

of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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M AN AG EMENT 

AC C OUN TIN G

IM P U LSE 
S P END IN G

Accounting is a strong feature of the Irish, significantly stronger 

than other nations Ʌ. It means that they are focused on controlling 

and planning their expenses. 

Declared behaviours related to money management are similar to 

other countries. It means that the Irish do not stand out significantly in 

terms of acquiring and using knowledge about money management.

The Irish have similar levels of Impulse Spending as residents 

of other countries participating in the survey.

A T T I T U D E S T O W A R D S  M O N E Y

In The Money Relationship Questionnaire, each respondent was asked to respond to all statements on a 6 -point scale from 0 to 5.

The results for each indicator on the level of Attitudes Towards Money range from 0 to 25 points, and for indicators from the level 

of Cognitive Behaviour al Financial Competences from 0 up to 15 points.

The results presented represent the mean value for each indicator.
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The Irish treat money mainly 
as a means of achieving independence

�‡ In their opinion, money provides a sense 
of independence

�‡ Money enables a comfortable life

�‡ They control their expenses, but often based 
on the simple principle of not spending money 
impulsively

�‡ They are not very interest ed in investing money .
It is not a very important way for them to increase 
their wealth .

capital city: Dublin

currency : Euro

population : 4,99 million

T H E  I R I S H A N D  A T T I T U D E  T O  M O N E Y


